
 

The modern-day style of communication features developed primarily from the 

early on work associated with Shannon along with Weaver along with Schramm. 

These experts have been related to expounding on the process of 

communication in a way that may be useful in most situations. 

 

Off their work, the ultra-modern, as well as a modern-day style of 

communication, developed. The normal regions of a modern-day style of 

communication incorporate communicator, encoding, information, moderate, 

recipient, decoding, and suggestions along with sounds. 

 

Communicator: 

An individual must possess excellent communication skills to make his communication effective and create 

an impact among the listeners. The speaker must know where to take pauses, where to repeat the 

sentences, how to speak a particular sentence, how to pronounce a word and so on. The speaker must not 

go on and on. He should also make a point to cross check with the recipients and listen to their queries as 

well. An individual must take care of his accent while communicating. A bad accent leads to a boring 

conversation. 

Encoding:Encoding is the process of turning thoughts into communication. The 

encoder uses a ‘medium’ to send the message — a phone call, email, text message, 

face-to-face meeting, or other communication tool. The level of conscious thought 

that goes into encoding messages may vary. The encoder should also take into account 

any ‘noise’ that might interfere with their message, such as other messages, 

distractions, or influences 



Message: Message is the information, views of thoughts to be sent by the 

source. The source must choose the code or language for sending the message 

Medium: 

In the communication process, a medium is a channel or system 
of communication—the means by which information (the message) is 
transmitted between a speaker or writer (the sender) and 
an audience (the receiver). The plural form is media, and the term is also known 
as a channel. 

The medium used to send a message may range from an individual's voice, writing, 
clothing, and body language to forms of mass communication such as newspapers, 
television, and the internet. 

 

Receiver:  In the communication process, the "receiver" is the listener, reader, or 

observer—that is, the individual (or the group of individuals) to whom a message is directed. 

The receiver is also called the "audience" or decoder. 

Decoding: The audience then ‘decodes’, or interprets, the message for 

themselves. Decoding is the process of turning communication into thoughts. For 

example, you may realize you’re hungry and encode the following message to send to 

your roommate: “I’m hungry. Do you want to get pizza tonight?” As your roommate 

receives the message, they decode your communication and turn it back into thoughts 

to make meaning. 

Noise:  Noise is an unwanted signal which interferes with the original message signal and 

corrupts the parameters of the message signal. This alteration in the communication process, 

leads to the message getting altered. It is most likely to be entered at the channel or the receiver. 

Feedback: Communication has been defined as the exchange of ideas, thoughts 

and feelings, that result in an understanding response. What this means is that 

communication is a two-way process that requires a message to be sent from one 

party and requires the other party to respond or act in an appropriate way, based on 

the communication. The response given by the receiver as a result of the 

communication determines whether the communication process was successful or 

not, and this response is termed as “feedback”. 
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